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1.A minimum of 128 credits is required for graduation. Of these, 86 credits are compulsory, including 28 credits of General Education, 40 credits of Professional Courses, and 18 credits of Internship Courses. The remaining 42 credits are
elective courses.
2.Students who have not passed TOCFL (Test of Chinese as a Foreign Language) Level A2 before enrollment must complete 480 hours of Chinese language study before the end of their first academic year. This requirement includes 144 hours
Remarks . . .
of Chinese language courses already offered in the curriculum and an additional 336 hours of Chinese language tutoring/support courses.
3.Courses in bold indicate technical/professional subjects.
4.For internship courses, 80 internship hours are recognized as equivalent to 1 credit per semester.
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